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Data Literacy

• No standard definition

• How much “literacy” can you swing?



UofL Case Study: Background 
Info

• 1/8 of a person dedicated to Data needs
• No physical or web space allocated
• Mainly undergraduate population
• Instruction opportunities limited to 

“awareness”
• Technological & Subject-Specific help dealt 

with outside the Library



UofL Case Study: Literacy Steps

1. The possibilities of data in aggregated form
2. Where this data is located
3. How a specific data product(s) is organized
4. The best approach to a specific product(s)
5. Tips & tricks for using a specific product(s)
6. Compare and contrast alternate sources of data 

(e.g. Census data from Stat Can website vs. 
CANSIM vs. E-STAT)    



UofL Case Study: Literacy Steps 
Continued

7. The possibilities of data in raw form [+ go 
through steps 2-6 above]

8.   Availability of supplemental products (i.e. 
B2020, SPSS)

9. Where to go from here for technical and/or 
subject-specific help

[NOTE:  If a specific assignment is associated with 
the literacy session, a consistent related example 
is used throughout the session.]



CENSUS 2001 PRODUCTS

Recognize the possibilities!
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Don’t 
you just 
love the 

little 
graphic?











ANYTHING TO SHARE WITH 
YOUR FELLOW DATA 

CONTACTS?
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